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The' Hedia’ Klts for Cdreer Informatlon pr03ect is a
,proposal to construct media packages represéntlng the fields -of
employment open to students of technicdal and vocational programs at
Halifax Community College, (Htél The kits will be.ccastructed by »
comntrcial art students under he supervision of the HCC public
information officer and the commercial art instrdctor. They will-be k
designed tc demonstrate the characterlstlcs of the career /fields as , -
_they exist. in the college's immediate service area where moest of the
"graduates se=2k employment. .The purposes of "the project are: 11} to
provide students with locally produced materlals for use in comparihg
and selecting prospegtivé careers, (2) to provide students with ,‘;‘
expanded use of counselor/student contact time, and, (3) to prov1ae o
practical experlence for students.in- the commercial rart program. Each T d
nedia kit will consist of a slide-tape package and will be revised :
when needed so as tc prov1de up-to-date information. The author
reviews the need for the program, and descrlbes the déliverly systen,
the method of de51gn1ng the kits, the methods of evaluation,- and the
gosts of the system. short bibliography is appended. (DC) ‘ oo
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* CONSTRUCTING MEDIA KITS FORs CAREER §NFORMATION

LN

Description ‘and Purpose . . S \ ' L

e

The Media Kits for Career Information project is a‘proposa1 tobconstruct‘

media packages representing the fields of emp1oyment.open to students of tech-
nical and vocational programs at Halifax Community "College. Kits will he;con--
structed\to .demonstrate the character1st1cs of the career f1e]ds as they exist
4 ip the coT1ege s immediate service.area where nnst of. the graduates seek empToy-
v ment. The purposes of the project are: (1) to provide sgydents with 1oca11y
- produced materials for use in comparinQ and selecting prospective careers;
(2) to provide §tudents with expanded use of counse]or/student contact time®

(3) .to.provide practical experience for students ip the commercial art pro-

gram in designing and constructing audio-visual media. -

&f Need for the Prqgran § . ~

One of the most basic\and persistent needs in_vocational and fechnicaf
instruction is up-to-date career information. Educational 1nst1tut1ons which
offer occ\pat10na1 training have the inherent obligation to ass1$t fhe1r students

in making career choices by rea11st1ca11y representing the career and the employ-

ment opportunities with1n the service area. Students: at Halifax Cpmmunjty -

-

College contemplating a\career field or a career change are aware ‘of ' the -need ?

to prepare themse]ves However they are often undec1ded ‘about ,the su1tab111ty :J

of a field to the1r 1nterests and expectatgr In add1t1on, they are often

unaware of the uniqle 1oca1 character1st1c of a»potentla1 career f1e1d

-

In a COPES report from Ca11forn1a, community college personne] cited as

-~

f1rst of five research priorities the need for the Bsystemdt1c c011ect1on and

€
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and .translation of information on commun1ty occupat10na1 education needs.' nl

Medta k1ts whach wou]d portray the character1st1cs and requ1rements of

a prospect1Ve/tareer ds they ex1st in the 1oca1 area wou]d enable students

to enter a pvpgram of study w1th a c]earer p1cture of the proaected outcome.

Malcolm Sa11nger and Wilbur Wright, Counse11ng Psychoﬂog1sts at Pérr1s State

<

Co11ege, state' "we fordsee that in contrast to commerc1a11y produced f11ms
wh1ch necessar1{y portray careers on a nationwide scale, these 1oca11y pro-

quced (media’ tapes) for career counseling can have a genuine, spec1f1c value

at both the college and pub]ic school 1ev‘e1s."2 T ’ . //

'~

“Because of 11m1ted staff1ng, counselars at Halifax Commun i gy Col]ege !

nd\other record
\ e

are 1n€bi;ed in reg1strat1on, synthesﬁs of stat1st1ca1 data
a counselor has

7

fae

keeping facets of gu1dance. Th1s Timits 'th ~amount of time

is valuable contact
L

ing students with

for actual contact with the students. A large part of,

5

time is “spent in the basic' guidance function of dcquai

S

- career optiong: Career jnformation in the form of ‘media kits can assume this

function and expand the use of 'the counseloft's t1me thereby/ma(1ng more

\ ~

“counseling services available to students: §]he ed1tor of’the Personne] and

——— !

Guidance Journal sugges ts that ‘the use of medja techno]ogy can free thef

o\ N
guidance counselor to "perform at a higher level of problem-solving with
the student since students would be more prepared for decisien making."3\

» .
. i v

-

1"0ccupat1ona1 Educat1on in Representative California Commun1ty‘\BlJeges,
Copes Report, Sacramento, California, May 1973, p.10.

2Ma]co]m Sa11nger and Wilbert Wright, "Videotape As A Medium For Vo fTonal
Decision- Mak1ng Information," The Personne] and Gu1dance Journal 49 (Névember
1970), p.205. _ — / . ~

W

-

, Theodore Friel and Frank J. M1nor, "An Exprimental Educational and
. Career Exp]orat1on System," The Personnel: and Guidance Journal 49 (November
1970), p.194. A

-
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¢ , The Commercial Art and Advertising Design department ‘at Halifax Community '
l TN e oL
College "deals with the des1gn, illustration, and mechapical preparat16n of

. .
- . . - 4
.. . - . . n

mater1a1 that serves. to promote....ideas, services, or products. This

department stresses-the practical app]1cat1on of 1earned techniques {to the

-

production of advert1s1ng mater1als Creat1ng media kits for gu1dance will

affOrd the students an opportunity to use the1r skills and to see the practical

1mp1ementatjon,of a fipished product S1nce the kits w111 be used on tne
] - o
; campus , the commercial art students will have the advantage of obta1n1ng feed-

» back from students and staff concerning the effectiveness of the kits and be

A

- ‘. ab]e to revise their product to 1ﬁé?ove that effectiveness.

/ < I
Development Procedure

‘\\. Choice and Description of Delivery System ~ ,

The model for the design of the media kits for Career Informat1on was

\\ adopted from a Un1vers1ty of Nebraska prOJect to develop med1a mater1a1s'
[ . E

representing various occupations.5 The mode of delivery chosen for use at

Halifax Community College is the slide-tape\ ackage, the saTe'mode'used at

- Nebraska a]though the reasons for selection were differént. "Synchronized,
\

s1ide-tapes were se]ected at Halifax/Community Co]]ege because (1) they

deliver maximum information to peop]e with minimal read1ng 1evels, (2) the

¥

‘ "- equipment involved is easily operated by the studehts; (3) thg information can
” C
eas11y>be updated as the employment pTctUre chahges; (4) much of the equipment'

. 1nveﬁtory is on hand; (5) production costs are less expens1ve than other! med1a '
R .,
) forms, and ~are\lnxo1ved in the production process. ’

- v
l. / i ) [y
' | B \ \ . .
- L R — R N - i * . .

S 4Ha11f/; Commun1ty College,, Cata]ogue of ‘Information 1976-78 (Weldon:
HCG, 1976), p.50. i
5R1chard L, Doug]ass et a] "Deve1op Your "Own. Med1ated Career Informat1on,
Audiovisual Instruction 21 (Apr11 L976) p.39.

oo

o

4

- t
rd
.
| |




. . 1 .o
. is\used to interview people in particular 0ccupati¢na1 fields and is designed

N

photograph workers in their working environments. The interviews, photdgraphs:{
N . . ]

{

Pesign and Content of Media Kits

The first phase in production of the kits is the development of a question-

s

naire generally applicable to the occupations represented. The questionpaire

to'elicit, responses which illustrate:
1) The nature and importance of the occupatjon ,
2) A realistic work setting 1 -,
Entry requirements (education, exper1ence) '
Working conditions ', 0
Wages, hours, benefdts ' ¢ .
Advancemént poss1b111t1es ‘ :

-Potential personal rewards 8

NOYOYV P W
R i rad

S
Up-to-date.statistical infonnation is gathered on the career fie]d which pre-

sents occupat1ona1 outlook information and 1nc1udes the techno]og1ca1, econ0m1c,

and demograph1c factors which affect employment 0pportun1t1es in Halifax Commun1ty

College's service area. : « ’

Students tape record interviews (using the prepared qyestjonnaire)fand .
; e ;

Fa

and statistical information are edited into a finished slide-tape package.

Evaluation

The med1a kits are gre- evaluated for format, content, and interest 1eve1
by the commercial art students, the1r instructors, and guidance personnel us1ng
the standards set by the National Vocational Gu1dance~Assocyat1on,for packaged

megia career infor‘matio_r'l.5 Needed revisions are made at this time.
i

Three evaluation feols designed as questi res—ar anned 7 e
three target groups involved in this project--the technical and vocational

students counseled, the counselors, and the commercial art students. Since

- 5Nat1ona1 Vocational Guidance Association forms eourtesy of Dr. Hopke,
Head, Dept. Personne] and Guidance, NC State ﬁﬁ?v@rs1ty




. T &

theeconstruction.oﬁ media\kits.for*eee;y p:j?IET/ﬂjll: quire §ome-time T
(perhaps nine months based on the brojecte number of commercial art studeﬁté)
ﬁmpfehmntation will be éradual. ‘Evaluation, therefore, seekétto ;ompare'the
_amount of femiliarity with the cﬁosen caneer fields felt among media-counseled
-students with those traditionaly counse]ed In addition, former studente
emp]oyed in the f]e]ds in wh1ch med1a kits were used will be surveyed to
determ1ne how accurately the cafeer was represented, to what degreé the k1ts
“helped the.students prepare for emp]oyment, anq how the kits mey be rév1§ed
fo;—areater effectiveness. The effectiveness of the project will Se evaluated
by counselors in terms of how media counse]ing.aliOWed them to better use
their time. Evaluation Bchommercial art studentélwill concentraté on how

the prdject was useful in obtaiping applied e*perience:/,The project may
also be useful to the commercial art inétractor as a means of eVa]uatiqg his i

N ’

“or her students’ design and production techniques.
. ' ' * o ) -~ . . {*
Losts = - h ‘

~

—

Costs for designing the media“kits are represented in the following
: . . i . . .

[

categories:

»
&

&
- 1)* Camera and duplicating equipment for
e slides and tapes - $3,227.00

¢J2Lhn*~§§9§§~a"d process1ng cost ° .~ . 1,426.00

3) Salary and expense for director and .
partTcipants in the prbseg§i' . 5,500:00

. Total Cost - - $10,153.00

The costs of the project are expected to be'net by Exemp]ary‘5y65ect

T funds) approved by the State Board of Education. A detai]edqbudget”is
outlined in Appendix A on page 8. "

-’




P]ans for Launching and 0rgan1zat1ona1 StrUCture

The administration at Halif

1 k]

in its approach to’instituti

Commun1ty College i's student oriented
al operation. /}he need for functional up-to-

date career information is an area of identified need to which administrative
. . - < ' 4 .

-

.
support is: committed,

\ B Th ,conseigefqu of thedmedia kits will be directed by Halifax Connhnity
C011ege s Pub11c Informat1on 0ff1cer in conjunction with the commerc1a1 art
. in;trdctd}; The Pub]ié Informet1on50ff1ce},’who has a bacquound in v1sua}
/. desfdn, will be responsible fo;ésupervising the dathering of information and ‘;

" the editing,andfmatchdng of tapes and slides. The commercial art ingtructor

i .y
wi11qdecide howjﬂﬁé projEctﬂcan-best be used in achieving his or her own ,

instructional goals and will superv1§e the techn1ca1 quality of the kits. ) /[-
F‘ ‘ $ ot .
. * The f1na} products will be, used-by the gu1dance department. w1th1n the ' s

\ ¢

'Department:of Student Eersonne1 undei the diréction of the Dean of Students. .t
. ‘ - N P

~
.

.
O e
+ -~

-

The Cbnstruct1on of Media Kits for Career Information is a project -

4

eswgned to _involve severa] areas of Halifax Community College's 1nst1tut1ona1

' operation ‘ The successful desigp and implementatig of this proaect shou]d
. prov1de a valuable counse11ng tod1 both for the students who use it as an

;Exd\ln magking career choices and program deC1slons and the counse]ors who
‘(T\. can expand the use of their counseling.time. The.commercial art students

are expected to benefit from the'oppbrtupjiy to apply learned classroom

. techn1ques to the~ 1:;e" proaect v - 9// ’

/ ) P In addxt1on to the immediate- benef1ts to the groups\glready ment1oned
“the proaect has 1mp11cat1ons foréother areas of Ha]ifax Commun1ty College’s

perat1on If media kits represent1ng various career fields prove succeiiiil

_in fami]iar121ng college students.with emp]oyment opportunities in the serV1~e\;\\

. , w'c ’ .’/f A ' -
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area, the kits can be used in the high schools as a valuable student recruiting

tool. This will serve to increase articulation between the college and’the/
high schools. S ‘ L ".

-

In addition, the need for periodic regg/ber1ng of current emp]‘yment\\

——

information to keep the kits up- to—date necess1tates frequent co tacts
\

between the institution and the buéirmséyahd industr1a1 commun4ty. B

F1na11y, the project will represent a model of non traditional instruction

. to members of the campus conmun1ty Teach1ng facuTty who may be hesitant about

attempting a ‘plan of med1a based 1nstr7pt1on can observe a 1oca11y produced

*

. .

prOJect and obtain the details of de51gn. ;;/,,fff—‘““““‘

-



Explanation: J ”

Hospita11zat1on'for 1./2 sa]éry for 10 months 111

TOTAL BUDGET ,/l .
’ - . olo ‘

APPENDIX A -
SCHEQﬂ{E OF PROPOSED PROJEQﬁ COST .
i r w 7 o . -
Halifax Community College . 1976-77
BUDGET LINE ITEMS \ C0$f
A. Salariés - Total ) $ 4,165
Explanation:
Director of Program - 1/2 time for . ’ /
10 months | ¢4,1§;
B. Emp]oyer s Retirement - Total ,///330
Exp]anat1on ' ////
Ret1remént for 1/2 salary for 10 months 380
€. Emp]oyer s Social Secur1ty - Total s 244
Explanat1on -
Social Security for 1/2 sa]ary for 10
) monfhs 244
D. . Materials - Tota]l . 1,532
" 1 Robins tape care & editing kit 4TK12 96
1 Robins cassette kit #TK36 . 10
/10 Dozen cassette tapes - 30 min. 20
315 Rolls H. S. Ecktachrome Color -Slide Film .630
315 20 Exposure mailers for deve10p1n§ ‘ 576
Other M1sce11aneous Supplies 200
E. Equ1pment - Total 3,121
Explanation: '
1 Telex Cassette Duplicator, Md. #92210 1,255
2 Telex Recorder, Player, Synchronizer 354 .
3 Singer-Caramates Md #8805 0259 . 777 -
1 Honeywell Repronar, Md, #805 450
1 Honeywell Pontex Spotmatic, MD IIA 166
1 Honeywell Auto/Stroboner Elec. Flash #772 119
F. Travel - Total T - 600
- Exp]anat1on ‘
Travel for d1rector - 10 months 400
“Travel for.student assistants . 200
G. Other Exbense --Total N 1

¢

$10 153
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